ATTACHMENT 3
2011 – 2012 COMMUNITY EVENTS & FESTIVALS 

GRANT RECOMMENDATIONS
Grant  #          Organization




Amt. Requested
Amt. Recommended


EF-01

Art Abounds




$40,000


$18,000

2011-2012 Season

The ArtAbounds program, a partnership between UCSB Arts & Lectures and the Santa Barbara Dance Alliance is the premier performing arts collaboration on the Central Coast, attracting thousands of patrons each year from the Central and Southern California communities with outstanding cultural opportunities in downtown Santa Barbara.  Grant funds are being requested for artistic salaries, marketing and publicity, and publicity costs.  Panel Comments:  The committee applauds the innovative programming such as the “innovator series” and recent “foodie series as well as strategic marketing and collaborations with area businesses. The Master Class series provides dynamic professional opportunities for emerging dancers and enrichment opportunities for life-long learners.

EF-02

 Cinco de Mayo Festival


$ 10,000


$2,000 


2012 Cinco de Mayo Festival

This grant request is for support of the 21st annual Cinco de Mayo Festival. During the two-day festival at De la Guerra Plaza, the goal will be to bring a focus on Mexican culture and tradition to downtown Santa Barbara.  This free event is open to the public with live music, entertainment, food and booths at the center of the festival.  Requested funds will be used to market, promote and attract out-of-town guests and locals to downtown Santa Barbara.   Panel Comments:  The committee recognizes the importance of this traditional event, but it appears to function more as a community celebration and than a tourist destination event. The committee had concerns regarding the source of demographic information provided in the grant. The committee recommends the following:  1.) Apply for a Community Arts grant in the future; 2.) Engage more youth and emerging leaders in planning and in programmed activities; and 3.) Expand the Board of Directors. 

EF-03

Lobero Theatre Foundation


$40,000


$ 16,000


Lobero Live!

Funding is requested for marketing the Lobero Live series that attracts diverse audiences from all age groups.  Programming is designed to complement, not compete with other presentations in town.  Lobero’s multiple small series with world-class performers are well publicized and serve both visitors and residents.   Funding is requested for marketing & publicity and artist fees.  Panel Comments:  The committee commends The Lobero for its continued efforts to expand audiences outside the area through Twitter and Facebook as well as ads in the Ventura Star. The committee applauds The Lobero for its audience in residency program and plan to not lock into season programming too early, but rather be opportunistic and flexible in booking acts. The committee recognizes the outstanding job The Lobero does in gathering audience surveys at each performance.

EF-04

New Noise Music Foundation

$35,000


$15,000 
Established in 2009, the New Noise Foundation is a nonprofit organization that hosts the annual New Noise Santa Barbara Music Conference & Festival.  The NNSBC&F is a three-day music and digital media extravaganza that showcases emerging and established bands, hosts educational panels on the music industry’s hottest topics, presents esteemed experts from all walks of the business, and serves as a place for players big and small to connect and plot the future of sound.  Funds will be used to market and promote the 3rd Festival.  Panel Comments:  The committee applauds New Noise Festival organizers for a very successful online presence and the use of diverse media and story angles. Developing partnerships with area hotels for events and packages and linking to area musicians and industry professionals, and Festival Kick-Off with Pianos on State Street is an excellent model. 

EF-05

Opera Santa Barbara


$25,000


$11,000


2011-2012 Mainstage Opera Productions
Opera Santa Barbara (OSB) will present three operas: La bohème, Le Nozze di Figaro, Orphée et Eurydice at the Lobero and Granada Theaters.  Funds provided by the Events & Festivals Grant Program will be used to develop and promote “group sales” packages to out-of-town residents. Panel Comments:   The committee commends Opera Santa Barbara for expanding its efforts to broaden audiences and develop packages to attract cultural groups from outside the area. The new OSB season brochure that includes Santa Barbara landmarks such as the Courthouse and Lotusland with a contemporary sensibility should do much to attract those new to opera and opera-lovers as well.

EF-06

SB Downtown Organization

$30,000

           $11,000

 
epicure.sb: a month to savor santa barbara 
The objective of epicure.sb: a month to savor santa barbara is to create a collaborative marketing platform to promote Santa Barbara as a rich culinary tourism destination and provide visitors and locals with 31 days of educational seminars, tasting events, farmers’ market tours, cooking classes and demos, winemaker dinners, book signings, epicurean-inspired art exhibits and more opportunities to celebrate the art of good eating and drinking.  Events & Festivals funds are requested for marketing & publicity, production and program costs.   Panel Comments:  The committee recognizes the success of Epicure SB in bundling area food festivals and cultural offerings to strengthen branding for Santa Barbara as a tourist destination. Linking to the expanding locavore and sustainable agriculture sectors of the community is a great strategy as witnessed by success of last year’s SOL Festival.
EF-07

Santa Barbara Museum of Art

$40,000


$14,000

The Santa Barbara Museum of Art (SBMA) has been producing exhibitions for 70 years.  Funds are requested to support the upcoming exhibition, Pasadena to Santa Barbara: A selected History of Art in Southern California, 1951-1969, presented with the Southern California-wide initiative, Pacific Standard Time: Art in L.A. 1945-1980.  There are sixty cultural institutions across Southern California that will participate and collaborate in this endeavor.  Panel Comments:  Funds from E & F grant will match funding support from the Getty for this internationally marketed effort with Santa Barbara focused events to take place in late February through a partnership with the University Art Museum. 

EF-08

Santa Barbara Revels


$17,000


$7,000


The Christmas Revels: In Celebration of the Winter Solstice
Santa Barbara REVELS requests funds to present a full schedule of performances for adults and children to celebrate the Christmas tradition and Winter Solstice 2011 scheduled to again coincide with 1st Thursday in December.  Funds from this year’s grant are requested for marketing and publicity, administrative, artistic, and design/technical salaries and wages. Panel Comments:  The committee recognizes Revels success and continued efforts to expand audiences and community participation through strategic marketing with the Performing Arts League and the Conference and Visitors Bureau online. Scheduling events throughout the year is an effective tool in increasing public awareness for Revels as a lead-up to the Holiday event. Sharing costumes with Oakland Revels to reduce costs and link to National Revels models is also commendable.

EF-09

SB Trust for Historic Preservation
 
$ 10,000


$2,000



Annual Founding Day
Founding Day is a tradition the Santa Barbara Trust for Historic Preservation (SBTHP) celebrates annually with the community, visitors from throughout the State and around the world to honor and celebrate the beginnings of culture and history of Santa Barbara.  Founding Day is the most significant public outreach event held by the SBTHP each year. Its purpose is to inspire an appreciation for and an interest in Santa Barbara history for people of all ages, thereby enhancing the cultural life of Santa Barbara for future generations. Funds are being requested to assist with marketing and publicity.  Panel Comments:  The committee values SBTHP’s Founders Day continuing efforts to link to surrounding businesses and its link to the State Historical Park website to help promote and advertise the event as an opportunity for family weekend travel for out of town visitors.  
EF-10

SUMMERDANCE Santa Barbara

$5,500



$4,000 


DANCEworks Residency
SUMMERDANCE has been presenting nationally-recognized choreographers in Santa Barbara since 1996.  The event DANCEworks is a collaboration between SUMMERDANCE Santa Barbara and the Lobero Theatre Foundation.  With a history of connections within the Contemporary Dance community this model helps promote Santa Barbara as an international arts destination through its links to national dancers, contemporary dance community and the opportunity to have the work of exceptional choreographers linked to Santa Barbara.  Requested funds will help with marketing Brian Brooks’ 4-year residency in Santa Barbara. Panel Comments:  SUMMERDANCE continues to expand its reach nationwide through Social Media, and regionally through print  advertising and innovative events such as last year’s Flash Mob at Paseo Nuevo.  








Amt. Requested
   Amt. Recommended









   $252,500.00


$ 100,000
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