2010 – 2011 COMMUNITY EVENTS & FESTIVALS 

GRANT RECOMMENDATIONS
Grant  #          Organization




Amt. Requested
Amt. Recommended


EF-01

Art Abounds




$40,000


$ 18,000
2010-2011 Season

The ArtAbounds program is a partnership between UCSB Arts & Lectures and the Santa Barbara Dance Alliance and is the premier performing arts collaboration on the Central Coast, attracting thousands of patrons each year from the Central and Southern California communities with outstanding cultural opportunities in downtown Santa Barbara.  Grant funds are being requested for artistic salaries, marketing and publicity and administrative overhead.  Panel Comments: This stellar program and long-standing partnership has extraordinary community benefit and does much to promote Santa Barbara as a cultural arts destination and draw out-of-town visitors in the off-season. The Master Classes offered provide a great opportunity to aspiring artists and community members.

EF-02
            Cinco de Mayo Festival


$ 8,000


 $ 4,000


Cinco de Mayo Festival

This grant request is for support of the 20th Annual Cinco de Mayo Festival. During the two-day festival at De la Guerra Plaza, the goal will be to bring a focus on Mexican culture and tradition in downtown Santa Barbara.  This free event is open to the public with live music, entertainment, food and booths at the center of the festival.  Requested funds will be used to market, promote and attract out-of-town guests and locals to downtown Santa Barbara.   Panel Comments: The panel recognizes the 20-year tradition of this festival and the engagement of volunteers in support of this event. The focus on partnerships with radio advertising is a good strategy for promoting the event to Hispanic audiences. The panel encourages increasing the board size and engaging a younger generation of volunteers in support of the event, and encourages greater collaboration with presenting venues.
EF-03 

Endowment for Youth Committee

$9,000



$ 3,500


Black History Month Celebration



The Endowment for Youth Committee (EYC) requests funds to support and promote various collaborative events celebrating the 4th Annual Black History Month Celebration: The BHM Preview Assembly, display of African-American Flags along State Street, Mamma Pat’s Gospel Choir’s workshop and concert, and a variety of other cultural events downtown.  Funds are requested for marketing and publicity.  Panel Comments: Partnering with Noozhawk is a great strategy for PR, as is the shift to focus more on educational events as a way to encourage and promote cross-cultural understanding. Developing partnerships with presenting venues is encouraged to expand community engagement.

EF-04

Lobero Theatre Foundation


$40,000


$ 18,000


Lobero Live!

Funding is requested for marketing the Lobero Live series that attracts diverse audiences from all age groups.  Programming is designed to complement, not compete with other presentations in town.  Lobero’s multiple small series with world-class performers are well publicized and serve both visitors and residents.   Funding is requested for marketing, publicity and artist fees.  Panel Comments: The panel recognizes the valuable role Lobero Live plays in providing alternative music offerings in the Cultural Arts District especially during the off-season. Reducing media costs locally, leveraging the benefits of “fan-based” websites, tracking audience info and expanding media outreach to Ventura, are all good strategies; as are recent efforts of the Lobero to expand offerings through strategic collaborations such as DanceWORKS.
EF-05

New Noise Music Foundation

$40,000


$ 14,000


New Noise Santa Barbara Music Conference & Festival
The New Noise Foundation is a nonprofit organization that hosts the annual New Noise Santa Barbara Music Conference & Festival.  The NNSBC&F is a three-day music and digital media extravaganza that showcases emerging and established bands, hosts educational panels on the music industry’s hottest topics, presents esteemed experts from all walks of the business, and serves as a place for players big and small to connect and plot the future of sound.  Funds will be used to market and promote the 2nd Festival.  Panel Comments: The panel applauds New Noise for the success of its pilot festival last year and its thoughtful marketing strategy and strategic partnerships to create a mini “South by Southwest”  West Coast music industry event. The balance of timely educational, entrepreneurial-focused and entertainment programming in both large and small scale events over the course of 3 days should benefit residents; while drawing out-of-town visitors north from San Francisco and San Jose and south from Los Angeles. The concept shows great promise for continuing and expanding.

EF-06

Opera Santa Barbara


$16,000


$11,000


2010-2011 Mainstage Opera Productions
Opera Santa Barbara will present its “grand” opera of the season in Giuseppe Verdi’s La Traviata at the Granada Theater.  To close its season, OSB is presenting a double bill at the Lobero Theater of two short operas:  Trouble in Tahiti by Leonard Bernstein and La Serva Padrona by Giovanni Pergolesi.  Funds will be used for marketing and promotion which include: a branding launch, on-line website marketing, group sales, and a variety of local and out-of-area media.  Panel Comments: Opera Santa Barbara has a history of effective and efficient marketing and promotion. The panel applauds OSB for its creative partnerships with San Jose, and San Francisco’s Opera to reduce set and production costs significantly while increasing a targeted audience outside the Santa Barbara area for scheduled off-season events. Inclusion of San Francisco’s Adler Fellows in productions in Santa Barbara should do much to increase Bay Area opera aficionados to travel to Santa Barbara for performances.

EF-07

Rumble Art




$10,000


$ 1,500



Rumble Art

Rumble Art, a 10-day art festival that coincides with the International Film Festival aims to showcase innovative and emerging national and international artists as well as local artists.  The group plans to build on the initial exhibition and events promoted during last year’s SBIFF. Grant funds will be used for widespread marketing and promotion via both print and electronic media.  Panel Comments: While the panel recognizes the value of linking contemporary art by international artists to the SBIFF, and recognizes the success of last year’s event, they found the marketing strategy presented in the grant request to be unclear and budget information on last year’s grant expenditures was incomplete. Significant proof of strategic partnerships for promotion was lacking in the grant and during the interview. The panel recommends Rumble Art develop a much more strategic and complete marketing plan or consider applying for a Community Arts event next year rather instead of Events & Festivals.

EF-08

SB Downtown Organization

$30,000

           $ 12,000

 
epicure.sb: a month to savor santa barbara 
The objective of epicure.sb: a month to savor santa barbara is to create a collaborative marketing platform to promote Santa Barbara as a rich culinary tourism destination and provide visitors and locals with 31 days of educational seminars, tasting events, farmers’ market tours, cooking classes and demos, winemaker dinners, book signings, epicurean inspired art exhibits and more opportunities to celebrate the art of good eating and drinking.  Events & Festivals funds are requested for marketing and publicity, production and program costs. Panel Comments: The panel applauds epicure.sb for its California Tourism Board award for “best promotion of a culinary event” for its first year. Strategic partnerships, coupled with thoughtful and effective marketing strategies that expand the use of blogs and social networking to compliment an expanded printed brochure/calendar should result in a highly successful event that engages the community and attracts culinary tourists.
EF-09

Santa Barbara Revels


$16,500


$ 7,000


The Christmas Revels: In Celebration of the Winter Solstice
Santa Barbara Revels requests funds to present a full schedule of performances for adults and children to celebrate the Christmas tradition and Winter Solstice 2010 scheduled to coincide with 1st Thursday in December.  They will be participating in the Downtown Organization’s Holiday Parade, and present three performances at the Lobero Theater themed around Victorian Tradition.  Funds from this year’s grant are requested for marketing and publicity, administrative, artistic, and design/technical salaries and wages. Panel Comments:  Revels continues to expand its reach to the community. Partnerships with the Downtown Organization and the move to the Lobero Theater are good strategies to expand audiences. The panel recommends Revels explore other cross-promotional opportunities and ways to outreach to other Revels communities nationally through listings and blogs.
EF-10

SB Trust for Historic Preservation
 
$ 10,000


$2,000



Annual Founding Day
Founding Day is a tradition the Santa Barbara Trust for Historic Preservation (SBTHP) celebrates annually with the community, and visitors from throughout the State and around the world, to honor and celebrate the beginnings of culture and history of Santa Barbara.  Founding Day is the most significant public outreach event held by the SBTHP each year. Its purpose is to inspire an appreciation for and an interest in, Santa Barbara history for people of all ages, thereby enhancing the cultural life of Santa Barbara for future generations. The SBTHP will promote the event through the State Historical Park website, California Tourism Board, and advertise the event as an opportunity for family weekend travel for out of town visitors.  Funds are being requested to assist with marketing and publicity. Panel Comments: The panel recognizes the significance of recognizing and celebrating Santa Barbara’s history and tradition through this event. Expanding outreach and opportunities to participate to other non-profit cultural groups and surrounding businesses in Founding Day is a good strategy.

EF-11

SUMMERDANCE Santa Barbara

$7,500



$ 4,000


DANCEworks

SUMMERDANCE has been presenting nationally-recognized choreographers in Santa Barbara since 1996.  The event DANCEworks is a collaboration between SUMMERDANCE Santa Barbara and the Lobero Theatre Foundation.  With a history of connections within the contemporary dance community, this model helps promote Santa Barbara as an international arts destination through its links to national dancers, contemporary dance community. DANCEworks provides the opportunity to have the work of exceptional choreographers linked to Santa Barbara as a cultural arts destination and spreading publicity nationwide through both print and on-line advertising. Panel Comments: DANCEworks is a very well-run, very successful collaboration with the Lobero Theatre Foundation. Visibility for this program continues to grow in the contemporary arts/dance community both nationally and internationally with support and connections with choreographers’ fan pages. This year’s Bolero project posted a daily video journal, and blogs online that continue to draw interest in the dance community worldwide. Engagement of non-dancers in the performance also helps expand Santa Barbara’s performing arts audience.

EF-12    
The Santa Barbara Theater


$27,154

     $8,000



A festival of Classics

The Santa Barbara Theater (SBT) is a regional, professional theater company in residence at the Lobero Theater.  Funds are being requested for the marketing and promotion of Theatre Festival 6, three productions to be presented during the 2010-2011 off-season.   Marketing will be both inside and outside of Santa Barbara via print, radio and TV, and websites.  Panel Comments: Postcard outreach to Los Angeles regarding group sales to attract out-of-town theatre-goers is a good strategy; as is print listings in the LA Times. The Tony Award winning Golda’s Balcony should attract out-of-town visitors. The panel encourages follow up to retirement homes and with past groups regarding the new season; and to continue to develop hotel and lodging packages.

Amt. Requested

 Amt. Recommended


    $254,154

   

 $103,000
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